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Professional Certification
Certified Professional Marketer, American Marketing Association, Chicago, Illinois.

Education
Ph.D. Marketing, Washington State University, Pullman, Washington, 1990.

M.A. Economics, University of Victoria, Victoria, British Columbia, 1983.  

B.S. Business Administration, University of Idaho, Moscow, Idaho, 1980.

Experience

1996-Present                      Associate Professor of Marketing,

                                           Gonzaga University, Spokane, Washington.

2001-2002                          Acting Associate Academic Vice President,
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1990-1995                          Assistant Professor of Marketing,

                                           Gonzaga University, Spokane, Washington.

1989-1990                          Assistant Professor of Marketing,

                                           University of Delaware, Newark, Delaware.

1986-1989                          Graduate Teaching Assistant,

                                           Washington State University, Pullman, Washington.

1984-1985                          Loan Officer, U.S. Bank, Boise, Idaho.

1982-1983                          Graduate Teaching Assistant,

                                           University of Victoria, Victoria, British Columbia.

1980-1982                          Sales Manager, Aatronics, Boise, Idaho.

1974-1977                          Telecommunications Supervisor, United States Navy, 

                                           San Diego, California.

Honors and Awards

Boeing Fellowship, Seattle, Washington, 1999.  

Walton Fellowship, Spokane, Washington, 1998. 
Jepson Fellowship, Spokane, Washington, 1990-1997, 2000, 2002 and 2003. 
Best Student Paper, American Marketing Association, Chicago, Illinois, 1989.

Graduate Fellowship, Washington State University, Pullman, Washington, 1986-1989.

Economics Bursary, University of Victoria, Victoria, British Columbia, 1983.
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Courses Taught

Undergraduate
Graduate

Market Research                                                              Research Methods

Business Planning                                                            Business Planning

Consumer Behavior                                                         Consumer Behavior

Principles of Marketing                                                   International Marketing

International Marketing                                                   Marketing Management

Marketing Management
Professional Memberships

     American Marketing Association

     Decision Science Institute

University and School Committees

         University Catalogue, Graduate and Undergraduate, Editor (2003-2005)

         University Information Technology Committee (2003-2004)
   University Mission and Goals Committee, NASC Accreditation (2002-2004)    
         Academic Council, Elected Faculty Representative (2001-2005)
         University Patent Committee (2002-2005)
         University Enrollment Leadership Committee, Chair (2001-2002)

         University Marketing Committee (1999-2000)
         SBA Reappointment, Promotion and Tenure Committee (2002-2004)

         SBA Strategic Initiatives, Chair (2002-2003)

         SBA Technology Planning, Chair (2000-2001)

         SBA Planning and Outcomes Assessment, Chair (1999-2000)

         SBA Faculty Development, Chair (1998-1999)

         SBA Planning and Outcomes Assessment (1997-1998)

         SBA Undergraduate Curriculum and Outcomes Assessment (1996-1997)

         SBA Undergraduate Curriculum, Chair (1995-1996)

         SBA Undergraduate Curriculum and Outcomes Assessment (1994-1995)

         SBA Graduate and Resource Allocation (1993-1994)

         SBA Library and Computer Users (1992-1993)

         SBA Library and Ad Hoc Marketing Study (1991-1992)

         SBA Library (1990-1991)

